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Background Context

ABOUT GET IRELAND WALKING
The Get Ireland Walking (GIW) initiative, established in 2013, exists to (a) encourage widespread
participation in walking, (b) promote the benefits of walking, and (c) unify and enable the efforts
of all organisations and agencies interested in promoting walking for recreation, transport and
health in Ireland. The work undertaken by GIW is informed by the Healthy Ireland Framework,
and international charters and strategies for physical activity including the Toronto Charter for
Physical Activity, the World Health Organization’s Global Strategy on Diet, Physical Activity and
Health, the Physical Activity Strategy for the WHO European Region 2016 – 2025 and the National
Physical Activity Plan for Ireland.
The development of partnerships for action is a fundamental and recurring theme among
these guidance documents. GIW provides a unique contribution to physical activity promotion
in Ireland by facilitating cross-collaboration between national and local organisations and
stakeholders throughout the country in the most prevalent and engaged with physical activity
mode, walking. GIW plays a role in bringing together partners involved in walking promotion either for transport, recreation or health - retaining a national overview of walking initiatives,
identifying gaps in provision of training and support, supporting partners in developing new
promotional materials and resources, undertaking research, developing new programmes, and
sharing information and expertise among partner organisations. Strategic Working Groups have
been established to support these objectives including Communications, Education & Training
and Research.
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Within Ireland, a multitude of stakeholders engage in walking-related work. By leading the
walking agenda, GIW creates an increased visibility of walking promotion efforts, ensuring
better utilisation of resources through collaborative working, and strengthens the potential
for a cumulative impact on walking behaviour, and therefore physical activity, across the
nation. Walking has wide-ranging benefits to health and wellbeing and is a low-risk activity
that is readily accessible and achievable for all, regardless of fitness levels. With these factors
considered, GIW can, and does, deliver objectives of the National Physical Activity Plan reaching
communities deemed hard-to-reach which include gender specific, children and young people,
older adults and persons experiencing mental health challenges; always striving to achieve local
sustainable supports for programmes through empowerment and
GIW undertakes the following activities that support the principles and approaches of the
National Physical Activity Plan:
и Working to reduce health inequalities by targeting interventions within communities
experiencing socio-economic deprivation and fragmentation
и Collaborating with partners to adapt programmes and materials to cater for mixed
abilities
и Repeatedly engages in consultations with young people and population groups and
service providers in the design and implementation of walking programmes in which
they are involved
и Embeds monitoring and evaluation within programmes and Strategy and Action Plan
implementation
GIW developed this Strategy and Action Plan in consultation with an Advisory Group comprising
of government agencies, sporting bodies, charities and not for profit organisations, and
other relevant stakeholders, taking into consideration the perspectives from grassroots to
government. The document was developed with current partners and collaborators for use
by these organisations and agencies. At the heart of the document and one of its core values,
“Partnership” strengthens the capacity for walking promotion in Ireland over the life of this
Strategy and Action Plan and will support GIW and partner organisations to advocate for a
National Walking Strategy to follow this plan in the year 2020. GIW is an initiative of Sport Ireland,
supported by Healthy Ireland, delivered by Mountaineering Ireland and works in association
with partner organisations. Structures have been put in place to ensure there is direction, good
governance and accountability for the GIW initiative. As GIW is delivered by Mountaineering
Ireland, GIW follows the policies and procedures established by the Board of Mountaineering
Ireland. As GIW advances beyond 2020 it aims to establish itself as an important component or
cog in co-development and implementation of a National Walking Strategy for Ireland.
ABOUT WALK21
The Walk21 Foundation is an international not-for-profit which supports everyone’s right to
walk in a safe, inclusive and welcoming environment by providing evidence, tools, training
and accreditation to a global network of concerned communities, politicians, academics and
practitioners. The aim is to make cities more walkable to increase access to basic services;
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enhance road safety and public health; improve gender equality; and ensure accessible,
equitable, sustainable transport systems.
Walk21 started in 2000 with a conference in London and the conference has been held every year
since, in different cities around the world. Typically every other year the event has been hosted
in Europe but every year always draws on the best information and presenters worldwide, and
delegates come from around the globe.
The Walk21 conference series supports, encourages and inspires the Global Walking Network to:
и
и
и
и
и

 onfirm the importance of walking politically and in policy
C
Provide an international platform for an inclusive discussion
Acknowledge current research, practice and promotion
Identify the need for future research and networking.
International delegates attending a Walk21 conference do so to have the opportunity
to hear from leading professionals about programmes, policies and projects that really
work and explore those themes in action through walking tours and visits arranged in
the host city.

Over the past year a group of representatives from agencies and departments responsible for
health, transport, physical activity, community development and planning have met to discuss
bringing the Walk21 International conference to Ireland. Facilitated by TU Dublin TMRG, the
group have engaged positively around the concept. This workshop presented an opportunity to
inform future discussions and actions.
ABOUT TU DUBLIN TRANSPORT AND MOBILITY RESEARCH GROUP
Technological University Dublin (TU Dublin) is Ireland’s first Technological University, offering a
unique range of programmes and disciplines, with pathways to graduation from foundation and
apprenticeship to undergraduate and doctoral levels. The new University has well-developed
campuses in Dublin City and in the two largest areas of population growth in the Greater Dublin
Region – Blanchardstown and Tallaght. Now, a new city campus is being developed on a
spectacular 73-acre site at Grangegorman in central Dublin. This is the largest higher education
development project in Europe. The campus will provide an exceptional learning environment
that supports research, innovation, and the advancement of knowledge and will welcome more
than 10,000 students in September 2020. A further 5000 students will relocate to the campus
by 2022. The campus is an international award-winning example of sustainable planning, with
walkability and sustainable mobility at the heart of its design.
The Transport and Mobility Research Group are research active academics who teach on the
MSc Transport & Mobility, a level 9 postgraduate degree targeted at experienced professionals
within or close to the transport planning profession, which focuses on sustainable transport and
mobility issues. Their mission is to prepare graduates to be career ready and enabled with the
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knowledge and skills to make a positive impact on our environment, society and economy. A
multi-disciplinary perspective approach is taken within a highly engaged learning environment.
The group pursues applied research across discipline areas including health, social and
environmental impacts of planning and design practices, walkability and transit orientated
development and determinants of active travel, and engages closely with industry, government
and civic society in order to promote and develop best practice and sustainable outcomes in all
aspects of transport, planning and environmental management.
ABOUT CONNECT THE DOTS
Connect the Dots specialises in stakeholder engagement for impact. We support public and
private sector organisations to co-design with their stakeholders and enable inclusive, insightdriven decisions that drive meaningful engagement and robust solutions. Connect the Dots is
based in both Dublin, Ireland and Philadelphia, USA
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executive summary

BACKGROUND AND OBJECTIVES OF THE WORKSHOP
On Friday 7th February 2020, a diverse group of nearly 60 stakeholders joined the ‘Get
Ireland Walking - Stakeholder Forum on All Purpose Walking in Ireland - Working Towards
the Future’ event at TU Dublin. The day-long workshop had three strategic objectives:
1. To better connect the ecosystem seeking to encourage more walking in Ireland,
whilst drawing out the supports and infrastructure needed to develop it.
2. To co-develop recommendations for a National Walking Strategy
3. To agree a high-level action plan going forward to create a connection with Walk21
and the bid process.
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RECOMMENDATIONS ON DEVISING A NATIONAL WALKING STRATEGY
Devising how the NWS should be developed (Months 1-5)
→ Consider establishing “theme” leads and working groups to facilitate and deliver on
aims of each theme of the strategy.
This should aim at establishing timelines for delivery; creating a steering group with
members from relevant stakeholder organisations; facilitating yearly stakeholder meetings
and reports, etc.
→ Carry out a system mapping exercise (to establish key players and understand who
does what in the walking ecosystem).
Assess whether it may be useful to use other tools, such as a Theory of Change, when
developing the next phase of the plan
→ Establish shared principles, values and goals for a National Walking Strategy.
Possible themes that emerged (which are elaborated on in the full report) included: User
and community-led; Inclusive; Collaborative working; Educates, empowers & builds
capacity. A number of aspirations for the NWS were suggested by participants. They
include: Makes walking fun; Makes walking a shared public priority (that is supported by all
key professional groups e.g. Gardai, Planners, Engineers and others)
→ Use research and evaluation to inform the design and implementation of the plan.
Ensure research is used to strategically address knowledge gaps, build the evidence base
around walking for policymakers, and that it is used to monitor and evaluate the strategy
and its actions.
→ Consider what you want to track over time and establish a comprehensive baseline.
Establish a baseline related to current behaviours and data around walking. This baseline
should incorporate the earliest possible results of walkability audits of every town / region
across Ireland, so that indices and rankings can track and monitor progress of the strategy
over time.
Bringing walking from the margins to the mainstream (Months 6 - 10)
→ Devise a well conceived public communications plan to market and promote the
NWS. This should: promote walking and the actions and goals of the overall national
walking strategy; raise public awareness of walking; simplify and make it easier for the
public to navigate the on- and offline walking landscape; create a one-stop-shop and/
or knowledge of information, resources, guidance and tools for the public and others
to use; and establish effective public campaigns around specific goals of the NWS. The
communications plan should ensure good coordination and alignment across all the NWS
themes.
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→ Frame walking as a “whole-of-government” priority.
Walking must be framed as a cross-cutting priority that is relevant to all of government,
has triple bottom line impacts (which should be continually supported through research
and evidence) and which speaks to pressing societal challenges and goals today, e.g.
the Sustainable Development Goals1 and Climate Action. To create the mandate needed
to achieve its goals, the NWS must engage with different levels of government, seek to
connect local actions up with the national strategy, and encourage joined up approaches
and thinking between national and local government, local authorities and other public
agencies.
→ Forge strong partnerships with professional groups and institutions.
Achieving the goals of the NWS, requires cross-sectoral collaboration. As well as gaining
high-level support and buy-in of executive leadership of relevant agencies and institutions,
the competency frameworks/professional curricula of relevant professional groups
(such as town and urban planners, engineers, the Gardai, etc.) should be assessed to
see how they could play a bigger role in improving the safety, accessibility and physical
infrastructure of the built environment for walking. Schools and employers should likewise
be considered key catalysts for change, and must be supported to trial new approaches or
initiatives.
→ Connect the national with the local.
The NSW must be well incorporated into local frameworks and structures, through
partnership with County Councils, and through appointments of Regional Walking Officers,
so that plans are made about how to deliver national objectives at local levels. There may
also be opportunities to align post-2021 Community-led Local Development efforts (under
the LEADER and other EU programmes) with local walkability efforts. 2
→ Create stronger incentives to encourage greater public uptake of walking.
There is a need to create stronger incentives for walking, particularly compared with the
kinds of incentives that are available for car drivers (e.g. car allowance; mileage). Other
ideas to strengthen walking incentives included: working with employers to introduce walk
to work schemes or benefits (e.g. you get more annual leave if you walk to work); mileage
for using active travel for work meetings; and lobbying the government to introduce a tax
relief for walking.
→ Start to focus on built environment factors as critical determinants of walkability.
Tackling issues (such as poor permeability, deficient pedestrian infrastructure) requires
stronger links be forged between walking proponents and planners, engineers, architects,
local government, transport agencies and authorities to ensure Ireland’s built environment
effectively promotes walking and creates safe, inclusive and walkable spaces for
1 	Walking could play a role in helping to achieve Sustainable Development Goals (in particular Goals 3, 9 and 11, given
walking’s potential to assist in improved public health, transport, social cohesion and environmental management
outcomes)
2 	
See more at: https://www.pobal.ie/programmes/leader-programme-2014-2020/
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communities. Specific strategies proposed by stakeholders included:
и Advocating for walking-friendly planning policies for all new development plans;
и Better education (including for government officials) on what makes an environment
“walkable”, ensuring all new developments (whether residential or at the urban or
town levels) can facilitate walking;
и Improved environmental, safety and accessibility guidelines for the roll-out of new and/
or retrofitted walking infrastructure;
и Develop a local and national Universal Design Strategy and develop walkability
audit tools for roads and streets to help improve the overall standards and quality of
pedestrian infrastructure;
и Engage and gain the support of transport agencies and policymakers to ensure walking
is considered a viable way to implement sustainable transport mode shift policy.
и Promote placemaking and sustainable planning as a way to communicate the
benefits of walkable and well-connected communities, that emphasize the long-term
advantages of sustainable planning over short-term quick wins.
Next steps in working up the Walk21 conference
→U
 se the seven National Walking Strategy themes to shape and develop Walk21’s
programme.
The NWS’s themes could be used to shape up Walk21’s conference programme, including
dedicated workshops, spaces, or themed agenda ‘sections’. The themes could also be used
as a basis for shaping up the conference content, by establishing conference teams - who,
for example, could each be tasked with developing a section of the conference related to
their theme. Consideration must be given to ensure the overall conference feels coherent,
and that sections are not developed in isolation.
 nsure that Walk21 is used as an opportunity to engage with critical issues today.
→E
While there was generally broad agreement that seven themes offer a good starting point
in organising Walk21’s conference programme, some groups mentioned themes/topics
that are not included in the Strategy but which ought to made more visible in the Strategy
Some examples of issues include emphasizing the role of walking in addressing climate,
sustainable development, and environmental transitions; walking as a tool to bridge
Ireland’s urban - rural divide; and social prescribing and walking for better health and
mental health outcomes.
 ocation and scope of the conference.
→L
There was strong consensus that the event must have a strong regional dimension (not
just focused on Dublin). To achieve nation-wide visibility, some suggested the event should
be staged across multiple locations or that every county be given the opportunity to have
some presence at the conference. Whether articulated as a ‘walking festival’ or ‘fleadh’,
several stakeholders proposed that Walk21 should be made up of a series of lead-in
festivals and events of which Walk21 is the main event.
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→ Use Walk21 as a practical ‘demonstrator project’ for how Ireland can approach
walking differently.
A clear message emerged that Walk21 should be used as an opportunity to pilot something
practical to inform and change the debate around walking. Suggestions included
pedestrianizing a street, city or town for the entire duration of the conference.
→ Walk21 as an opportunity for learning, education and exchange.
Walk21 presents a good opportunity to showcase real-world case studies on topics that
are useful to them and key stakeholder groups, such as planners, retailers, the business
community, etc. These included: different case studies which illustrate the range of
walking infrastructure projects, or case studies that illustrate the benefits of high street
pedestrianization to the business community.
→ Make walking a creative feature of the conference.
Walking should be a strong and creative feature of the conference. In doing so, Walk21
could be designed as an ‘active conference’, involving mass participation to promote the
conference, encouraging participants to walk to an appropriate site, or using walking to
highlight an issue of societal significance, such as linking it to a Darkness into Light event
to ensure close coordination with mental health advocates.
→ Use Walk21 as an opportunity to catalyse place-based and/or community-led
innovation. S
everal suggestions were made about how the conference could stimulate place-based and/
or community-led innovation by, for example, setting up a challenge prize / award that
would enable interested groups to submit proposals related to walking infrastructure /
walking initiatives (etc.)
→ Using creative approaches to capture the main outputs of the conference.
The key outputs of the conference could be documented in novel and creative ways. This
could include ‘gamifying’ quantitative measures, such as steps counts or heart beats;
commissioning a digital art piece of moving to people on the way to the event; or using
video to capture the multiple events happening nationwide.
→ Anticipated legacy of the Walk21 conference:
Stakeholders outlined a number of areas they hoped Walk21 could create a lasting legacy
for walking in Ireland. This spanned from Walk21 feeding into the development and launch
of a National Walking Strategy; That it places walking on the political agenda and this in
turn informs policy in the future; That the built environment / infrastructure for walking is
vastly improved; That there is increased funding allocations and budgeting commitments
for walking; and Ireland recognised internationally as a walking country/destination.
→ Getting community engagement and involvement at the conference.
To ensure good public engagement in developing and delivering the conference,
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stakeholders identified a number of strategies. This included i) Piggybacking local
community groups and networks; ii) Tailoring the public engagement approach to
target specific stakeholder groups and iii) Using community-led approaches to empower
communities in shaping the conference and to co-produce Walk21 legacy initiatives.
→ Maintaining the energy and momentum from the workshop as lead partners move
forward with Walk21 and the NWS.
As a next step, Connect the Dots recommends that a follow-up survey be devised with
input from the Transport and Mobility Research Group, TU Dublin and Get Ireland Walking
to work up a more detailed plan regarding conference organisers and contributors.
Furthermore, it is evident from the rich insights gathered on the day that the diversity
of institutional and sectoral perspectives in the room was value-adding, and that
participants were genuinely engaged on the issues and objectives at hand. Therefore,
careful consideration should be given to how this momentum, energy and spirit of open
collaboration can be maintained as the lead partners move forward.
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Background and objectives
of the workshop
On Friday 7th 2020, a diverse group of nearly 60 stakeholders joined the ‘Get
Ireland Walking - Stakeholder Forum on All Purpose Walking in Ireland - Working
Towards the Future’ event at TU Dublin. The day-long workshop had three strategic
objectives:
1. To better connect the ecosystem seeking to encourage more walking in Ireland,
whilst drawing out the supports and infrastructure needed to develop it.
2. To co-develop recommendations for a National Walking Strategy
3. To agree a high-level action plan going forward to create a connection with
Walk21 and the bid process.
In the lead up to the workshop, Connect the Dots circulated a survey to participants
that asked them to highlight their specific interests and goals with respect to the
workshop, the National Walking Strategy, and Walk21’s bid process. Participants were
invited to indicate their preference for working on one of the seven themes which
could inform a National Walking Strategy for Ireland and help steer discussions on the
day. The findings of the survey enabled Connect the Dots to design the workshop to
be as relevant, productive and valuable as possible for all involved.
Based on survey responses, participants were organised into eight tables (according
to their stated thematic preference). Over the course of a number of guided sessions,
each table group was tasked with completing specially designed Connect the Dots
group and individual worksheets.
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Worksheet
Details
To help guide stakeholder discussions throughout each of the workshop sessions,
Connect The Dots developed a number of worksheets. For the purposes of our
analysis, we focus on three of them in particular:
и The ‘Dig Deeper worksheet’.
This worksheet presented each table group with the opportunity to do a more
in-depth interrogation of their assigned theme, prompted them to consider what
might be missing, and ultimately encouraged stakeholders to work up shared
priorities around their theme’s objectives and outcomes.
и The ‘Talking Strategies: Local & National worksheet.’
This worksheet sought to crowdsource the stakeholders’ shared vision, purpose
and impacts with respect to their assigned theme, while ensuring the stakeholders
to take stock of and reflect on relevant local and national initiatives and goals.
и The Collaborative Action Planning worksheet.
Using this worksheet, stakeholders were invited to discuss and identify their
theme’s top objectives; generating practical insights around what else might be
needed (supports, organisational buy-in, etc.), any potential barriers and what
remedial actions might mitigate them.
Combined, these worksheets sought to generate insights that addressed one if not
all of the workshop’s three strategic objectives. The process of asking stakeholders
to interrogate and examine each of a National Walking Strategy’s themes was done
with the goal of creating a sense of shared ownership. Finally, the Collaborative Action
Planning session intended to create plenty of opportunities for stakeholders to codesign recommendations and proposals under their preferred theme.
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Table 1:
Breakdown of the tables and themes
Theme

Table(s) that
focused on this

Theme 1 - Public Awareness, Education & Communication
(aims to create accessible walking-related information and spread a
positive walking message.)

Table 1; Table 8

Theme 2 - Children and Young People
(aims to provide children and young people with increased
opportunities to be physically active through walking.)

Table 2

Theme 3 - Health
(aims to acknowledge and promote walking as a health-enhancing
activity.)

Table 3

Theme 4 - Environment
(aims to connect walkers with suitable walking environments and
advocate for improved pedestrian infrastructure and recreational

Table 4

Theme 5 - Communities
(aims to develop and support vibrant and sustainable walking
communities.)

Table 5

Theme 6 - Research, Monitoring and Evaluation
(aims to provide an evidence-base for the promotion of walking.)

Table 6

Theme 7 - Partnerships
(aims to activate and grow a valued network of partners that
collaborate to achieve shared outcomes.)

Table 7
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Preparation for
the workshop
FLOW OF THE DAY
Introductions
и TU Dublin
и Sports Ireland
и Get Ireland Walking
и Walk21
и Laois LSP
Talking Strategies - Local & National
и Group Discussions
LUNCH & WALK
The Action Plan & Ecosystem
и Group Discussions
Walk21 Presentation
и Group Discussions
Summary & additional comments
NEXT STEPS
In the lead up to the workshop, Connect the Dots circulated a survey to participants that
asked them to highlight their specific interests and goals with respect to the workshop, a
National Walking Strategy, and Walk21’s bid process. Participants were invited to indicate
their preference for working on one of the seven themes which could inform a National
Walking Strategy and help steer discussions on the day. The findings of the survey enabled
Connect the Dots to design to design the workshop to be as relevant, productive and
valuable as possible for all involved.
Based on survey responses, participants were organised into eight tables (according to their
stated thematic preference). Over the course of a number of guided sessions, each table
group was tasked with completing specially designed Connect the Dots group and individual
worksheets.
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Stakeholders & Attendees
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A National Walking Strategy
Presentation of findings from the Group and Individual Worksheets
Connect The Dots’ analysis of the three group worksheets identified several cross-cutting
priorities across the themes. Below we present the top priorities identified:
APPROACH FOR DEVISING A NATIONAL WALKING STRATEGY
Some groups (e.g. Theme 7) focussed on details of setting up and devising the NWS. This
included creating a “theme” lead to facilitate and deliver on aims of each theme of the
strategy; creating working groups with stakeholders; establishing timelines for delivery;
creating a steering group with members from relevant stakeholder organisations; facilitating
yearly stakeholder meetings and reports, etc.
Similarly, over the course of three sessions, many of the groups turned their attention to
the approach they felt was needed to ensure the actions of NWS will be actionable and
deliverable. According to stakeholder responses, features of a successful strategy include the
following:
и
и
и
и
и
и
и
и
и
и
и
и
и

Connects the national, local and individual levels
Has common goals and coordinated plans
It clarifies “who’s who” and “who does what”
It has a simple, well-conceived structure
Dedicated funding (including multi-annual of projects)
Has a lead driver
Has champions
Interdisciplinary in its focus
Proactive policy approach
Informed by action research (e.g. demonstration projects / pilots) and evaluation
Takes stock of and builds on past strategies, initiatives and programmes
Make good use of existing frameworks (e.g. EU funding)
Devises clear and concrete targets e.g. Aim for greater % of transport budget

In devising it, a number of the stakeholders communicated the need to carry out a system
mapping exercise (to establish key players and understand who does what). Equally other
tools not mentioned directly by stakeholders, such as a Theory of Change, may well prove to
be useful when developing the next phase of the plan
Use research and evaluation to inform the design and implementation of the plan.
What is evident across several of the worksheet responses is that research is perceived as an
important cross-cutting activity of any National Walking Strategy, and that research should
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play an important role in addressing knowledge gaps, building the evidence base around
walking (and its triple bottom line impacts) and in informing the ongoing development and
implementation of the strategy and its actions.
Establish a baseline
Several of the worksheet responses point to the need to establish a baseline related to
current behaviours and data around walking to track the strategy’s progress over time. A
number of the stakeholder groups e.g. Theme 7, Digging Deeper Worksheet acknowledges
the need to “Assess numbers walking currently and set targets for participation by %”.
In addition, stakeholders see a need to baseline the current walkability of Ireland’s built
environment, by carrying out walkability audits of every town / region across Ireland, so
that indices and rankings can be established to track and monitor progress of the plan over
time. Rather than reinventing the wheel, however, a number of the groups suggested that
stakeholders must make better use of existing data by collating and sharing data.
Marketing and promotion
The importance of devising a well conceived public communications plan emerged as a
priority across most of the groups. Stakeholders noted that this should:
и promote walking and the actions and goals of the overall national walking strategy
и Raise public awareness of walking
и Simplify and make it easier for the public to navigate the on- and offline walking
landscape
и Create a one-stop-shop and/or knowledge of information, resources, guidance and tools
for the public and others to use
и Establish effective public campaigns around specific goals of the NWS
Marketing and promotion emerged as a priority in several of the group discussions and with
respect to a number of the themes. This underlines that having an effective communication
plan that cuts horizontally across all the themes will be essential to the success of both
individual themes (such as Theme 6: Research, Monitoring & Evaluation which will need to
work in tandem with Theme 1: Public Awareness, Education and Communication to ensure
its findings are widely disseminated); and the overall NWS.
Framing walking so that it is at the forefront of priority policies and agendas
Several groups highlighted the need to frame walking as a cross-cutting priority that should
be connected to some of our most pressing societal challenges and goals today, e.g. the
Sustainable Development Goals3 and Climate Action. Elsewhere in the different worksheets
there were multiple references to (albeit implicitly) to walking’s triple bottom line impacts,
spanning social (e.g. ‘walking can help tackle social isolation and improve quality of life’),
environmental (e.g. ‘if more people walked we would reduce carbon emissions and improve
air quality’) and economic (e.g. ‘walking is a more cost-effective way to get around the city
3 	Walking could play a role in helping to achieve Sustainable Development Goals (in particular Goals 3, 9 and
11, given walking’s potential to assist in improved public health, transport, social cohesion and environmental
management outcomes)
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centre”). Stakeholders acknowledged that research will have a role to play in advancing
evidence around walking’s different benefits. Articulating walking’s benefits in this way
would likely help build the case amongst a diverse and traditionally disconnected group of
stakeholders to come together in support of the strategy.
In this way, Connect the Dots can see walking and/or walkability having an important role to
play in more sustainable, inclusive and integrated public policy initiatives. (See for example
the idea for ‘sustainable programmes [that increase] physical and mental wellness, [and
reduce] costs to our health services’ proposed by Table 7). Stakeholders hinted at several
policy agendas where they felt walking and walkability should be embedded, such as:
и Helping to promote walking and devise local, targeted actions as a way to make progress
on Ireland’s Paris Agreement on Climate Change commitments
и Ensuring walking is integrated into sustainable transport mode shift policies
и Creating wider support, awareness and expertise amongst physical and mental health
professionals and organisations to ensure walking is promoted as a viable social
prescribing option4
и Supporting national and regional development through walking and ecotourism,
including creating new and sustainable opportunities for areas undergoing low carbon
transition
и Environmental conservation, biodiversity loss and air quality
Establish the NSW’s key principles and values:
While referred to implicitly rather than explicitly in the worksheets, Connect the Dot’s crossanalysis has identified several examples of principles and values which were acknowledged
as being core to the achievement of National Walking Strategy, such as:
и Being user and community-led (e.g. Theme 4 and 6), such as, by listening to
communities and trying to understand the experience of all pedestrians (whether they
are recreational, active travel or other types of pedestrian). Related to this point, a
number of group responses identified the need to make it easier to navigate the online
and offline walking landscape for users, and to create greater visibility of the sometimes
disconnected initiatives that are out there. Others noted that it is important the strategy
incorporates an inclusive stakeholder engagement approach, and that prioritises
engagement with minority and disadvantaged communities and gender imbalances to
increase participation amongst underrepresented parts of the population.
и Working collaboratively (e.g. Theme 1, 2 and 7) to broaden engagement, participation
and a sense of shared ownership amongst more stakeholders who can support the NSW’s
goals. Consideration should be given to how the goals and interests of a broad range of
actors, stakeholders and organisations can be aligned around achieving the goals and
impacts of the NSW.

4 	
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и Integrate walking (All Themes) A message that emerged across all the themes was
the need to embed and integrate walking across multiple different domains, networks,
agendas and initiatives. For instance, some groups mentioned that it would be strategic
to build on successful, high-profile initiatives like Operation Transformation (Theme 1)
or to ensure walkability was incorporated into the criteria of well-established efforts, like
Tidy Towns. Specific groups looked at the need to integrate walking into public health
policy, to ‘develop strategies to connect physical activity in health with the community’
(Theme 3). While others, such as Theme 6, acknowledged that targeted actions, like
carrying out a curriculum assessment of important professional groups, such as the
Gardai, Planners and Engineers could elevate walking as a cross-cutting public priority
amongst professional groups who could advance the walking agenda.
и Connect the national with the local: Several of the groups noted that it is important
that the NSW be visibly incorporated into local frameworks and structures, through
partnership with County Councils, and through specific appointments, such as of
Regional Walking Officers, so that plans are devised about how to deliver national
objectives at the local level. Connect The Dots also sees an opportunity to align post-2021
Community-led Local Development efforts (under the LEADER and other EU programmes)
with the pursuit of local walkability efforts.5
и Educate & Empower (All themes) All groups acknowledged the importance of using the
strategy as a framework that educates and empowers more people to support its goals
and become change agents themselves. These ranged from empowering and supporting
children, professionals (healthcare workers, teachers, etc.) and local communities to play
a role in supporting the strategy. The need to equip people with the requisite knowledge,
skills and tools to launch local research, changes initiatives or pilots, walking groups
or to establish local advocacy groups or campaigns - by offering capacity building and
upskilling as needed - also emerged as a theme. In line with this, Connect the Dots
sees the value in taking a ‘Citizen Science approach’ here: using the time, abilities and
energies of a distributed community of citizen scientists who can act as collaborators
in support of the strategy’s goals. If deemed a viable option, attention will need to be
paid to how capacity-building and train the trainer-type models might work as a way
to provide training and support to citizen researchers who could, for instance, support
walkability audits in their own locales; or crowdsource key data (on trails or other) that is
sought nationwide.
и Make it fun - Several groups pointed to the role that steps challenges, competitions and
awards could play in encouraging wider public engagement and support for the strategy
and its goals.

5 	
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WALKING AND THE BUILT ENVIRONMENT
Objectives:
и For the built environment to facilitate/encourage/support walking to/from school, in
school and (in) communities
и Embed NSW actions in planning and transport
The impacts of the built environment on walking featured prominently as a priority
across different group discussion.Several groups reflected on the need to forge stronger
links between the walking agenda and work of planners, engineers, architects, local
government and authorities to ensure Ireland’s built environment effectively promotes
walking and creates safe, inclusive and walkable spaces for communities. The specific
strategies proposed by stakeholders spanned multiple levels and included: advocating
the need for walking-friendly planning policies for new developments; better education
(including for government officials) on what makes an environment “walkable”, ensuring all
new developments (whether residential or at the urban or town levels) facilitate walking;
improved environmental, safety and accessibility guidelines for the roll-out of new and/
or retrofitted walking infrastructure; and promoting walking to the general public. Other
proposals to improve the overall standards and quality of pedestrian infrastructure include
an idea to develop a local and national Universal Design strategy and a walkability audit
tools for roads and streets.
Poor permeability and a failure to prioritise pedestrian infrastructure were acknowledged
as challenges which contribute to car dependency. Others pointed out that walking is
not widely considered a form of transport. Respondents noted that tackling these issues
will require input from transport agencies if walking is to be considered a viable way to
implement sustainable transport mode shift policy.
Other responses focused on the need for a culture and mindset shift in planning and
transport policy. Placemaking and sustainable planning were acknowledged as useful
concepts in prompting decisionmakers to adopt a different lens to appreciate the true value
and quality of the public realm. In the context of the housing crisis, where the focus can be
on building quick fix housing over walkable and well-connected communities, the need to
emphasize the long-term advantages of sustainable planning was also highlighted.
Incentivising walking
Groups working across a number of the themes noted that there is a need to create stronger
incentives for walking, particularly compared with the kinds of incentives that are available
for car drivers (e.g. car allowance; mileage). Some of the ideas proposed by groups to create
stronger incentives for walking included: working with employers to introduce walk to work
schemes or benefits (e.g. you get more annual leave if you walk to work); mileage for using
active travel for work meetings; or lobbying government to introduce tax relief for walking.
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Achieving the goals of the NWS
In a number of worksheets there are mentions of ensuring cross-departmental buy-in
from national government (with some groups going further, and stating that a goal of the
NWS should be that ‘All departments are obliged to prioritise GIW’). Implicit in many of the
stakeholders’ responses is a concern with how the NSW can create a mandate for wider
support, accountability and buy-in to achieve its goals. Others have noted that to achieve
the goal of connecting local actions up with the national strategy, joined up approaches and
thinking will be required “between national and local government and local authorities”.
Forge links with professional groups and institutions
As well as advocating for cross-sectoral collaboration to achieve the goals of the NWS, other
proposed other strategies to ensure walking and walkability is made a shared responsibility
of a greater number of professional stakeholders.
Others need to assess the competency frameworks/professional curricula of certain
professional groups seen to play a key role in improving the safety, accessibility and physical
infrastructure of the built environment for walking (such as town and urban planners,
engineers, the Gardai, etc.). Elsewhere, schools and employers were recognised as important
champions, who could act as catalysts for change by helping to trial new approaches or
initiatives.
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Walk21 International Conference
Presentation of findings from the Group and Individual Worksheets
Walk21 Group Worksheets:
Key messages and transcripts
Over the course of a 15-20 minute session, table groups were invited to complete group
worksheets in response to four questions:
1. How do we showcase the best of what’s happening in Ireland in terms of walking
infrastructure?
2. What do we want the legacy to be from the conference?
3. How do the potential themes of National Walking Strategy influence Walk21’s conference
programming?
4. How do we get communities involved in the conference?
Below, we present the write-up of each of the tables’ responses to the four questions posed, as
well as Connect the Dots’ cross-analysis of the key themes that emerged during the session.


Responses to Group Worksheet question 1:
How do we showcase the best of what’s happening in Ireland in terms
of walking infrastructure?
Cross-cutting messages that emerged:
Location and scope of the conference:
Several groups stressed the need for the event to be national in scope and to have a strong
regional dimension (not just focused on Dublin). Some groups went further, and suggested
that the event should be staged across multiple locations or that every county in Ireland
should have a presence (such as a dedicated stand) at the conference. A number of groups
used different terms to refer to the conference, such as a ‘walking festival’ or ‘fleadh’. Others
proposed that Walk21 should be made up of a series of lead-in festivals and events of which
Walk21 is the main event.
Use Walk21 as a ‘demonstrator project’ for how Ireland can approach walking differently:
A clear message emerged that Walk21 should be used as an opportunity to pilot something
that can inform and change the debate around walking. Examples of suggestions included
pedestrianizing a street, city or town for the entire duration of the conference.
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Walk21 as an opportunity for learning and exchange:
Several groups highlighted the usefulness of showcasing practical case studies on topics
that will be useful to them and key stakeholder groups, such as planners, retailers, the
business community, etc. These included: different case studies which illustrate the range
of walking infrastructure projects, or case studies that illustrate the benefits of high street
pedestrianization to the business community.
Make walking a creative feature of the conference:
A number of groups noted that walking should be a strong feature of the conference. Some
suggested that Walk21 should be an ‘active conference’, should involve ‘mass participation
...to promote [the] conference’ and should involve participants being brought on a walk to
an appropriate site. Others made suggestions about using walking to highlight an issue of
societal significance, such as incorporating it with a Darkness into Light event to highlight
and ensure good collaboration with mental health advocates.
Use Walk21 as an opportunity to catalyse place-based and/or community-led innovation:
Another theme that cuts across the groups is that community involvement is seen as an
important way to ensure good national level buy-in that links back to the priorities and
aspirations of local communities. Some suggestions were made about how the conference
could stimulate place-based and/or community-led innovation by, for example, setting up a
challenge prize / award that would enable interested groups to submit proposals related to
walking infrastructure / walking initiatives (etc.)
Using creative approaches to capture the main outputs of the conference:
Several groups suggested a number of ideas about how the key outputs of the conference
could be documented. These included ‘gamifying’ quantitative measures, such as steps
counts or heart beats; Commissioning a digital art piece moving to people on the way to the
event; and using video to capture the multiple events happening nationwide.


Responses to Group Worksheet question 2:
What do we want the legacy to be from the conference?
Cross-cutting messages that emerged:
Walk21 places walking on the political agenda and informs future policy:
A number of responses relate to walking’s positioning and visibility on Ireland’s political
agenda. Some participants had specific goals in mind e.g. that the public budget for active
travel matches road infrastructure; that the Department of Rural and Community Development
should have a clearer focus and elements that drive walking projects; and that walking
should be better integrated into planning. Others had aspirations that the conference would
strengthen the walking community’s advocacy voice - through the appointment of a collection
of walking ambassadors or the establishment of a Walking Forum.
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Improved built environment / infrastructure for walking:
Another clear theme that emerged around Walk21’s legacy being an improved built
environment and physical infrastructure for walking. Some suggestions related to
improving the general conditions for walking infrastructure in Ireland e.g. having a safer
walking environment; walking being better integrated into planning, development and
public transit (‘National Transport Authority - walking as part of Bus Connects’); and that
walking audits would be carried out nationwide. Others suggested more specific initiatives
they’d like to see launched as a result of Walk21 e.g. a network that connects greenways
nationally; a Belfast - Dublin greenway; A boardwalk from Guinness Storehouse to the
Spire; or a greenway around M50
Funding:
Better funding allocations and budgeting commitments for walking emerged as a top priority
for participants in terms of legacy.
Walk21 feeding into the development and launch of a National Walking Strategy:
As elsewhere, this message again surfaced as a key stakeholder priority.
Ireland recognised internationally as a walking country/destination:
Several groups communicated a desire to have Walk21 boost Ireland’s perception
internationally as a walking tourism destination. Some made suggestions of particular sites
of interest that could be harnessed as potential walking tourism attractions e.g. Ireland’s
Wild Atlantic Way, a ‘coast to coast’ walk. Related to this, many said they would like to see
Ireland at the forefront of walking internationally


Responses to Group Worksheet question 3:
How do the potential themes of National Walking Strategy influence
Walk21’s conference programming?
Cross-cutting messages that emerged:
The seven National Walking Strategy themes should play a prominent role in shaping
Walk21’s programme:
There was broad consensus across all the groups that the seven themes should be well
aligned with the conference programme. Whether through dedicated workshops, spaces, or
themed agenda ‘sections’, a number of suggestions were made about how the themes could
influence Walk21’s conference programme. Others suggested that the themes could be used
as a basis for shaping up the conference by establishing a number of conference teams - who,
for example, could each be tasked with developing a section of the conference related to
their theme. Some also noted, however, that the themes should not be standalone or siloed,
but that joined up thinking is needed so that they are well integrated.
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What’s missing from the seven themes:
While the responses generally point to broad agreement that seven themes offer a good
starting point in organising Walk21’s conference programme, some groups mentioned
themes/topics that are not included in the Strategy but which are important nonetheless
(and which could be made more visible in the Strategy). This includes one group (working on
theme two) who mentioned that climate should be included in the Strategy. Another noted
that the regional dimension should feature more prominently in Walk21’s programming
(Connect the Dots might infer from this that Walk21 could frame walking as a way to bridge
Ireland’s urban - rural divide).


Responses to Group Worksheet question 4:
How do we get communities involved in the conference?
Cross-cutting messages that emerged:
Piggyback existing community groups and networks:
Several of the groups noted that it would be useful to collaborate with existing community
and sports networks and organisations as part of public outreach efforts. Specific examples
offered included: Tidy Towns, Local Sports Partnerships, Children and Young People’s
Services Committees, the Public Participation Networks, Schools, Scouts
Tailor the public engagement approach to different stakeholder groups:
A number of different stakeholder groups or populations were mentioned that could be
involved in the conference. They included: children and young people, older people, disabled
people, people with mental health conditions. A number of the worksheets suggest that a
targeted engagement strategy will need to be adopted that is tailored to the needs or goals of
these different groups.
Use community-led approaches to empower communities in shaping the conference:
Again (as with question one above) a clear theme emerges around building in a coproduction element to the conference. Proposals here can be broadly organised into two
categories: 1) Developing parts of the conference programme through community-led
approaches: A number of responses on the worksheets suggest that there could be value
in establishing mechanisms that would allow communities to propose workshop topics or
speakers 2) Devising Walk21 legacy initiatives through community-led approaches: Several
of the worksheets include proposals about how Walk21 can make use of some gamification
element as a way to stimulate community-led projects, initiatives and community
engagement. Specific examples mentioned included award schemes, walking based
competitions, and a national walking relay. Building on these insights, Connect the Dots
finds it conceivable that a grant funding scheme could also be set up to enable communities
to propose their own walking infrastructure projects (drawing on past examples of walking
projects like ‘Dubline’). The winning project plans or (if feasible) finished local projects could
then be showcased as part of the conference.
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Walk21 Individual Worksheets:
Key messages and transcripts
In addition to the group worksheets, individual worksheets were circulated to stakeholders
to test out general interest in being involved in supporting or contributing to the Walk21
conference going forward. This also gave stakeholders an opportunity to share any personal
hopes or concerns they have about the conference and its legacy, and where they would like
to learn from international practices.
Below we outline the results of this exercise, presenting transcripts of the individual
responses by question. The responses illustrate a good degree of interest, and a variety of
roles and ways the stakeholders see themselves being involved.
The table below provides a breakdown of the number of individual responses received under
several themes:
Connect the Dots has two main takeaways from this exercise. Firstly, while Connect the
Dots did not receive any individual responses under themes one, three and seven, we
would necessarily conclude that this means stakeholders working under this theme are
not interested in being involved in the conference in some capacity. Secondly, by design,
the individual worksheets did not include any identifiable information. → Connect the
Dots therefore advises that as a next step a follow-up survey be circulated to give
stakeholders the opportunity to indicate how they/or their organisation might like to be
involved in supporting or contributing to the Walk21 conference.


Responses to Individual Worksheet question 1:
How would you like to be involved in the conference /what could you
contribute?
Cross-cutting messages that emerged:
Stakeholders highlighted a range of ways they could be involved or contribute to Walk21.
These range from attending as a participant to more active roles they would like to play
(being an organiser, helping to set up local actions linked to Walk21 legacy projects, or being
a speaker). A number of stakeholders highlighted specific ways they could engage with their
wider networks and/or make use of their individual expertise. These included ‘Respondent
B’ (Theme 2) suggesting that they could engage the 800+ Green Schools, and help organise a
national street school party (to coincide with Walk21).
Some (such as Respondent E, Theme 4) suggested that they could play a role in designing
high quality pedestrian infrastructure in the lead up to the conference. While others
(Respondent F, Theme 5 and Respondent G, Theme 6) wrote that they would be willing
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to do a present findings on a range of topics at the conference such as National Planning
Framework; Design manual for urban roads and streets; Urban Regeneration and
Development Fund or the public consultation results of the Sustainable Mobility Policy
Review.
Connect the Dots recommends that the follow-up survey be devised with input from the
Transport and Mobility Research Group, TU Dublin to work up a more detailed roster of
conference organisers and contributors.


Individual Worksheet question 2:
What would your hopes/concerns be for the conference and its
legacy?
The main hopes communicated by stakeholder broadly fall under the following points:
и Some hoped that because the conference is coming there will be greater political and
Governmental support for walking (and that this will be reflected in an increased budget for
walking in the Transport Budget, for instance. And that walking infrastructure projects will be
delivered quicker).
и National Walking Strategy was specifically mentioned, with the hope that Walk21 can
contributing to it developing with clear funding streams and lead agencies established
и That the wider culture and public awareness around walking will improve, and that
communities will become more empowered to establish a community-led ‘pedestrian lobby’
и Others highlighted that they hope Walk21 embraces co-production as part of its
development process, and that consequently, this results in there being practical initiatives
or projects (linked to the conference’s legacy) that can be showcased at it
и Others referred to specific walking infrastructure projects they hoped would improve
walkability for particular locales e.g. TU Dublin’s Grangegorman campus and the areas
nearby.
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Individual Worksheet question 3:
What would you like to learn from international practice?
Cross-cutting messages that emerged:
и Our cross-analysis of the individual responses found that they can be broadly organised
under the following points:
и How to build an effective social movement / public campaign aimed at strengthening
walking awareness, advocacy and support
и How to secure greater buy-in and support from politicians and other senior decision
makers
и How to create the conditions needed to build broad cross-sectoral support for walking
(including amongst the business community)
и How to change cultural barriers / introduce positive behaviour change related to walking
(e.g. shifting the entrenched car culture and unhelpful attitudes about walking)
и Drawing from international good practices about how to effectively research walking
и Finding out about initiatives / projects and good practices which could be replicated in
Ireland
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Conclusion and
Next Steps
The overarching theme “Partnership” is embraced wholly by Get Ireland Walking
and the promotion of recreational walking in Ireland is undoubtedly partnership
driven. The inclusion of built environment professionals and academics in this
event brought the partnership to another level. The gathering and this report
document provide all stakeholders with a better understanding of work being done
in the field of walking promotion, its relationship with our physical environment
from planning, built environment and transport perspectives, the impact of walking
on our health and wellbeing, the benefits of programmes for special population
groups and why communication and education bring communities closer and
engaged at a grassroots level.
Get Ireland Walking is now in its final year of the implementation of its Strategy &
Action Plan 2017-2020 and the themes of that plan, which align to the themes of
the National Physical Activity Plan are themes which it will continue to build upon
in subsequent years. Moving forward, Get Ireland Walking through its National
Steering Group will identify a clear pathway for the initiative, to support its key
objectives for walking promotion and continued programme supports. The event
and this report provide insightful guidance for these next steps. Get Ireland Walking
will also identify what supports it can provide to relevant Government Departments,
Local Authorities and our academic partners to support the calls and concepts set
out by event participants to co-develop recommendations for a National Walking
Strategy and contribute to a high-level action plan for the Walk21 Conference and
the opportunities that it presents from grassroots to government.
The Group and Individual worksheets offer a clear indication of stakeholders’
preferences in term of the location of an Irish Walk21 conference, their appetite
for creative and engaging approaches (such as community-led and co-production
approaches) to the format and development of the conference, as well as the kinds
of practical projects they hope to see showcased at it. Furthermore, stakeholders
communicated a strong desire for an Irish Walk21 event to be practical and impactfocused – using the conference as a way to build broader awareness and support for
walking, to increase political will and support. Legacy also featured prominently the
stakeholders’ responses - with many emphasising that they hoped Walk21 would
contribute to the delivery of improved walking infrastructure projects. Others spoke
of Walk21’s legacy in terms of it contributing to the development and realisation
of National Walking Strategy, so that for instance, the strategy has clear funding
streams and lead agencies are assigned who are responsible for delivering it. The
legacy of the conference and its relationship to a national walking strategy has the
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potential to be quite profitable, from economic, health, transport, climate, and social
perspectives. It provides a platform for the country to engage in the simplest form of
physical activity, walking, and contribute to a collective movement and behavioural
shift.
Since this event, the COVID-19 pandemic restrictions have provided a snapshot of
how walking has been embraced as a tool and mechanism to manage physical and
mental health. The restrictions also made people more aware of the limitations
and opportunities for walking close to their homes. All agencies and government
departments should act to support this positive health and mobility behaviour
change. A recent report published by Sport Ireland stated that an additional 500K
people were walking for recreation during the month of April 2020. With social
distancing measures now in place across the island, the new normal presents real
opportunity to implement other supportive modes of transport in cities and towns
across Ireland. Through effective communication and shared actions, collectively as
partners, we have the potential to influence and shape the new normal.
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Get Ireland Walking - Stakeholder Forum
All Purpose Walking in Ireland - Working Towards Future
Background context & opportunities beyond the current Strategy & Action Plan 2017-2020
Get Ireland Walking, an initiative of Sport Ireland, supported by Healthy Ireland and delivered by
Mountaineering Ireland, was established in 2013 with the core aim to unify and enable the efforts of
all agencies and organisations interested in promoting walking. Since its foundation, the Get Ireland
Walking initiative has always put a strong emphasis on partnership work, and this is reflected through
the development of their Strategy and Action Plan and the process to which it came to life.
The consultation phase of the strategy and action plan provided Get Ireland Walking and key partners
and collaborators an opportunity to identity key actions under specific themes relevant to their area
of work and identified opportunities and mechanisms to carry out this work in partnership.
Partnership work in physical activity promotion and walking, would be fundamental to the success of
delivering these actions, in a timely, effective way. So much so that Partnership existed as a standalone theme, theme seven. It is vital that we take a strategic approach to the development and
promotion of walking in Ireland and Partnerships provide the vehicle to takes us there.
The themes contained within the Get Ireland Walking Strategy and Action Plan purposely reflect the
thematic action areas of Healthy Ireland’s National Physical Activity Plan for Ireland. The Get Ireland
Walking Strategy and Action Plan would add value in its implementation, increasing physical activity
levels through the programmes it supported and information it shared; through a mode of exercise
that stands alone as the most inclusive accessible form of physical activity for all population groups
and levels of ability.
Through the seven themes, 41 actions exist, 20 led by Get Ireland Walking and the balance led by key
partners. One action identified under the theme “Partnerships”, led by Get Ireland Walking - Action
7.2 states that Get Ireland Walking host a biennial National Forum on walking and provide leadership
to maximise the reach and capacity of the work of Get Ireland Walking and partner organisations.
This will provide an opportunity to bring together partner organisations to celebrate the ongoing and
completed work but also to identify life after the strategy, which ends in December 2020. Get Ireland
Walking always had a vision for more active Ireland, an Ireland where walking crosses all aspects of
society for improved health and well-being. We aim to continue our work, grow this vison and make
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it a reality. To do this, we will need a greater unified approach at local and national level, building on
existing partnerships, identifying new strategic relationships with key stakeholders that have the
potential to influence change at a population level through policy and action.
An international lens now presents itself in the form of an established conference. Get Ireland Walking
have been attending and presenting at Walk21 over the past three years, building its networks and
sharing its programmes through an international audience. An opportunity has arisen for Ireland to
host Walk 21 in 2021. This conference could provide a platform and focus to build a collaborative
National Walking Strategy with new areas of focus including the built environment, walking for
transport and help focus more on inclusive walking spaces throughout our communities, villages,
towns and cities.
Opportunity for all island engagement
We aim to host the gathering with our partners early in 2020, 7th February. Our partners at TU Dublin
have kindly offered an on-campus venue at Grangegorman, Dublin, as a venue and “Connect the Dots,
an insight-led civic engagement agency will provide co-ordination and facilitation leading into the
event, on the day and post analysis through “meaningful engagement with key stakeholders and
partners across the walkability ecosystem” with a focus on:
1. Better connect the ecosystem and develop a shared understanding of work being done
2. Co-develop recommendations for a National Walking Strategy
3. Agree a high-level action plan going forward and create connection with Walk21
The current Get Ireland Walking Strategy and Action Plan provided much opportunity to reach
communities through collaborative programmes. Many programmes provided participants
opportunities to be more physically active with hard to reach population groups benefitting most.
Our Current Reach
Woodlands for Health for example, working with and through mental health service providers and
their clients, using natural environments, such as woodlands and forests. The Active Community
Walking Programme, which reaches all counties across Ireland, supported by Local Sports Partnerships
and their communities. Collaboration with other initiatives such as Active School Flag, developing
Active School Walkway packs and making them available to Primary, Post-Primary and Special Schools
across the country. More than 900 packs have been distributed providing information, resources and
opportunities for children and young people to be more active throughout the school day with >100K
children participating regularly. These are just some of the deliverable ongoing actions that came
directly from the strategy. We envisage further developing these programmes and reach wider
audiences. It is important that we celebrate these successes within our gatherings and this work be
shared through stories with our partners on the day.
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This event is also an opportunity broaden GIW’s engagement to include agencies and stakeholders
who have responsibility for the urban realm and built environment. The Built Environment is widely
acknowledged as a determinant of physical activity and health. The College of Engineering and the
Built Environment at TU Dublin has specialist knowledge in the areas of urban and transport planning,
civil engineering, architecture and urban design. Their MSc in Transport and Mobility which
commenced in January 2019 places an emphasis on designing for active travel and health. The
partnership with TU Dublin opens avenues for communication with a wider network of partners.
We hope that partners in attendance will contribute greatly, through tailored workshops, and detailed
discussions in a timely efficient way under key themes to help guide. The following themes have
provided much opportunity for engagement and are broad in context. They may provide a continued
mechanism to inform a National Walking Strategy and help steer discussions on the day.
Our Themes
Theme 1 - Public Awareness, Education & Communication aims to create accessible walking-related
information and spread a positive walking message.
Theme 2 - Children and Young People aims to provide children and young people with increased
opportunities to be physically active through walking.
Theme 3 - Health aims to acknowledge and promote walking as a health-enhancing activity.
Theme 4 - Environment aims to connect walkers with suitable walking environments and advocate for
improved pedestrian infrastructure and recreational walking routes.
Theme 5 - Communities aims to develop and support vibrant and sustainable walking communities.
Theme 6 - Research, Monitoring and Evaluation aims to provide an evidence-base for the promotion
of walking.
Theme 7 - Partnerships aims to activate and grow a valued network of partners that collaborate to
achieve shared outcomes.
Stakeholders
A number of wider stakeholder meetings have taken place over the last six months to discuss the
scope of the gathering, its potential and discussions around the bid to host Walk21. At this point
Walk21 have offered their insight of twenty years of experience to help guide, steer and lead the
conference. A bid however needs to be reviewed, written and submitted by March 2020. Get Ireland
Walking and its stakeholders are moving forward to meet this deadline.
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The Stakeholder group that have been attending these meetings have come from:
•

Get Ireland Walking

•

TU Dublin College of Engineering and the Built Environment

•

HSE

•

Department of Health/ Healthy Ireland

•

Sport Ireland

•

Department of Transport, Tourism and Sport

•

Department of Housing, Planning and Local Government

Dublin City Council and the National Transport Authority have not been available to attend meetings
but have been updated on developments. During these discussions, multiple additional potential
stakeholders were identified for future consultation and would also be considered.
We look forward to welcoming you at our event on February 7th 2020 at ST. Lawrence’s Building, TUD,
Grangegorman Campus, Dublin. Future correspondence with be circulated Connect the Dots acting on
our behalf, leading into, during and post-event report. Your contribution is greatly appreciated.
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Questions or thoughts on the presentations:

Individual Worksheet
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Theme 1

Public Awareness, Education &
Communication aims to create accessible
walking-related information and spread a
positive walking message.

Theme 2

Children and Young People aims to provide
children and young people with increased
opportunities to be physically active
through walking.

Theme 3

Health aims to acknowledge and promote
walking as a health-enhancing activity.

Theme 4

Environment aims to connect walkers with
suitable walking environments and advocate
for improved pedestrian infrastructure and
recreational walking routes.

Theme 5

Communities - to develop and support
vibrant and sustainable walking
communities.

Theme 6

Research, Monitoring and Evaluation aims to
provide an evidence-base for the promotion
of walking.

Theme 7

Partnerships aims to activate and grow a
valued network of partners that collaborate
to achieve shared outcomes.

Table:
Name:

Add below any thoughts on the following themes that you feel should be included
in the report but weren’t discussed at your table. Feel free to add a new theme.
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Information on the themes:

Table:
Name:

Get Ireland Walking Themes:
Theme 1

Public Awareness, Education & Communication aims to create accessible walking-related
information and spread a positive walking message.

Theme 2

Children and Young People aims to provide children and young people with increased opportunities
to be physically active through walking.

Theme 3

Health aims to acknowledge and promote walking as a health-enhancing activity.

Theme 4

Environment aims to connect walkers with suitable walking environments and advocate for
improved pedestrian infrastructure and recreational walking routes.

Theme 5

Communities - to develop and support vibrant and sustainable walking communities.

Theme 6

Research, Monitoring and Evaluation aims to provide an evidence-base for the promotion of
walking.

Theme 7

Partnerships aims to activate and grow a valued network of partners that collaborate to achieve
shared outcomes.

Information on the themes:

Table:
Name:

Other themes added (from survey):

͝
͝
͝
͝

A charter for mobility as part of the design principles for buildings

͝
͝

Personal proficiency training, pathways for participation

Global recognition
Land-use planning designs that enable walkable neighbourhoods
Linking in with clients within the partnerships for e.g mental health services, rehabilitation services we
have seen significant improvement with clients that have engaged with walking programmes in Laois and
empowering the most vulnerable in our society through walking to improve the life is a fantastic achievement
for any strategy
Signature Projects for delivering innovative and visible change

The main themes that came up from the survey on the question around what would make a
successful National Walking Strategy:

͝
͝
͝
͝
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Feedback
Express your interest in a task group/working
group - action orientated

1. How did you find the workshop?

□ Interested

2. Did you find it to be a productive space?

□ Not interested
□ May be interested

3. How would you rate it out 5 (1 being very dissatisfied and 5 being very satisfied)
Plan for another session this year to finalise and what
they will need to check in on

4. What is one thing that worked well about the workshop?

□ I am interested in attending another session on this
□ I am not interested in attending a session on this

5. What is one thing you would improve in future?

□ I will be interested in a follow up session if the
following happens:

6. Did the workshop meet your expectations and desired outcomes?
□ Yes
□ No
□ Somewhat
7. Did the workshop deal with your hopes and concerns?
□ Somewhat
□ Not at all
□ Completely
8. Compared to any workshop/forum such as today how would you rate this one? Did you find it:
□ Better than previous methods you are aware of or have experienced
□ The same as previous methods you are aware of or have experienced
□ Worse than previous methods you are aware of or have experienced

What advice / suggestions do you have for us in
deepening and widening our engagement with and
consultation with other communites and stakeholders
regarding this strategy?

9. Do you have anything else to add?

Digging Deeper (Into your theme)

Name:

Table:

Working from your given theme - what would you add/edit or incorporate to it? See info sheet for ideas.
What does it mean and what does it involve?
Your Theme → Strategic Aim
(Turn your theme into a goal for the strategy to push forward)

Objectives
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Outcomes
How do we measure and assess our progress on these objectives??

1.

Project Material
B. Workshop worksheets

Digging Deeper (Into your theme)

Name:

Table:

Working from your given theme - what would you add/edit or incorporate to it? See info sheet for ideas.
What does it mean and what does it involve?
Your Theme → Strategic Aim
(Turn your theme into a goal for the strategy to push forward)

Objectives

Outcomes
How do we measure and assess our progress on these objectives??

Walk21 International Conference: Individual
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Table:

Theme:

How would you like to be involved in the conference/what could
you contribute?

What would your main hopes and concerns be for the conference and/
or its legacy?

What would you like to learn from international practice?

Anything else to add?

1.

Project Material
B. Workshop worksheets

Digging Deeper: The Theme

Table:

Theme:

Working from your given theme - what would you add/edit or incorporate to it? (See info sheet for ideas)
What does it mean and what does it involve?

The Actions - What’s involved

The stakeholders - Who’s involved/who needs to be involved

How do we reach those people and or areas that are hard to reach /
most in need?

How do we measure and assess the success of this theme
(goals and targets)?

Actions & the Ecosystem

Table:

Theme:

Working from your given theme - what would you add/edit or incorporate to it? (See info sheet for ideas)
What does it mean and what does it involve?

What are the main potential barriers/solutions/facilitators to
achieving our goals?
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What does your organisation need to do?/how do you see your
organisations involvement going forward?

1.
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Network - Ecosystem

Table:

Theme:

Express your interest in a task group/working group - action
orientated

Plan for another session this year to finalise and what they
will need to check in on

□ Interested

□ I am interested in attending another session on this

□ Not interested

□ I am not interested in attending a session on this

□ May be interested

Getting Others Involved:

□ I will be interested in a follow up session if the following
happens:

Table:

Theme:

Process for engagement of communities and other stakeholders

WHO
Who in the community do the design team need to meet
with and involve?

WHERE
What locations or where should the consultations happen?

HOW
How do you feel the consultations should be carried out?
Have you seen effective methods in the past?

WHEN
What timings would work best, for who and how often or at
what point?

What do we need to ask in follow up sessions / in further consultation
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Talking Strategies: Local & National

Name:

Table:

What is the purpose of this strategy? What are the positive impacts or changes as a result of this strategy?
Brainstorm - Post it collection point

Summarize - Shared Vision/Purpose/Impacts

Outliers

Collaborative Action Planning
Objectives

49

What’s needed?

Name:

Who’s needed?

What are potential
barriers?

Table:

What are potential
approaches to navigate
these barriers?

2.
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Presentations
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2.

Presentations
B. List of Stakeholders & Attendees

Active School Flag

Health Service Executive

AECOM & Engineers Ireland

HSE

Age & Opportunity

Ireland Active

Athletics Ireland

Irish Heart Foundation

Centre for Excellence in Universal Design
at the National Disability Authority

Irish Orienteering Association

Clare Local Development Company

Leading Sport

Coillte
Cork Sports Partnership
Cycling Ireland
Department of Health
Department of Health - Healthy Ireland
Department of Rural and Community
Development
Department of Transport, Tourism and
Sport

Laois Sports Partnership
Leave No Trace Ireland
LGMA (CCMA - EECC Committee)
Limerick Sports Partnership
Mary Immaculate College
Mayo Sports Partnership
Men’s Development Network
Mental Health Ireland
Mountaineering Ireland

Dept. Housing, Planning and Local
Government

National Transport Authority

DLR Sports partnership

Parkrun Ireland

Dublin City Council
Dublin City Sport & Wellbeing Partnership
Engineers Ireland
Fingal Sports Partnership/Office
Fluidedge
GAA

National University of Ireland, Galway
Road Safety Authority
Sport Against Racism Ireland
Sport Ireland
Trinity College Dublin
Walk21 Foundation

Gaisce - The President’s Award

Waterford Institute of Technology/Get
Ireland Walking

Get Ireland Walking

Waterford Sports Partnership

Green-Schools

Waterways Ireland

Green-Schools (An Taisce EEU)

West Cork Development Partnership

Health Promotion

WIT
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Worksheet Transcription
A. National Walking Strategy Worksheets

3.

86

Worksheet Transcription
A. National Walking Strategy Worksheets

3.

87

Worksheet Transcription
A. National Walking Strategy Worksheets

3.

88

Worksheet Transcription
A. National Walking Strategy Worksheets

3.

89

Worksheet Transcription
A. National Walking Strategy Worksheets

3.

90

Worksheet Transcription
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Worksheet Transcription
A. National Walking Strategy Worksheets

3.

97

Worksheet Transcription
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Worksheet Transcription
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Worksheet Transcription
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Worksheet Transcription
A. National Walking Strategy Worksheets
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Worksheet Transcription
A. National Walking Strategy Worksheets
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Worksheet Transcription
A. National Walking Strategy Worksheets
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Worksheet Transcription
A. National Walking Strategy Worksheets
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Worksheet Transcription
A. National Walking Strategy Worksheets
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Worksheet Transcription
A. National Walking Strategy Worksheets

3.

Worksheet Transcription
B. Walk21 Worksheets

Walk21 Worksheet Transcription
Transcripts of individual responses received to this question (organised by theme):
Theme 2: Children and Young
People

Respondent A:
● Case studies of good practice
Respondent B:
● How to reach the ‘tipping point’ where Government,
businesses and decision-makers invest more in active
travel than private vehicle travel → What are the
conditions that enable us to get there?
Respondent C:
● Practical ‘change mechanisms’ that generate greater
walking in other countries similar in size and car
saturation to Ireland
● Exemplars of best practice
Respondent D:
● How to tackle car culture and vested interests behind
it
● How to convince adults and children that walking can
be fun, healthy, economically advantageous,
environmentally friendly (etc.)

Theme 4: Environment

Respondent E:
● No response provided

Theme 5: Communities

Respondent F:
● Transferable initiatives / projects

Theme 6: Research,
Monitoring and Evaluation

Respondent G:
● Examples from international practice of one entity that
is responsible for research into walking
● To many arrangements in Ireland to grow through
Respondent H:
● All

Group Worksheet question 1: How do we showcase the best of what's happening in Ireland in terms of
walking infrastructure?
Transcripts of group responses received to question 1 (presented by theme):
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Theme 1 (Table 1): Public Awareness, Education and
Communication

Responses from Table 1
● Phoenix Park Marques
● Making it is an active conference.
● Walking as a planning necessity
● More than one location
● Wicklow mountains

Theme 2 (Table 2): Children and Young People

Responses from Table 2
● Not just confined to Dublin → Greenways etc.
Invite proposals
● Showcase - a stand at the conference from each
county

3.

Worksheet Transcription
B. Walk21 Worksheets

●
Theme 3 (Table 3): Health

Responses from Table 3:
● Mass participation walking event to promote
conference
● Conference should be held in dual locations
across Ireland
● Events engaging all communities nationwide to
bring / join communities together
● Irish case studies of benefits to business
community of pedestrianizing of streets

Theme 4 (Table 4): Environment

Responses from Table 4:
● Make a city/town car free
● Take 1000 people through Wicklow Way or a
Greenway
● Darkness into Light from the Phoenix Park to the
Spire (mental health collaboration)
● Fleadh or Walking festival in a town

Theme 5 (Table 5): Communities

Responses from Table 5:
● Theme similar to the wild Atlantic way, etc.
● Lead in festival / events of which all 21 is the main
event (‘Walkshops’ / Walking Festival)
● Something unique to Ireland → community
participation; involvement social (‘Walk and Talk’)
● Make it national - Ireland is small enough

Theme 6 (Table 6): Research, Monitoring and
Evaluation

Responses from Table 6:

●
●
●
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Case studies on a variety of walking infrastructure
- practical examples.

Prototype: Pedestrianize a street for the duration
of the conference**
Day trips (Dun Laoghaire, Wicklow)
Highlight the plans (College Green and Liffey)

Theme 7 (Table 7): Partnerships

Responses from Table 7:
● College green Plaza
● Creenways
● Canals
● Hills
● Green Carpet
● Parks - Phoenix, Muckross
● Bull Island
● Cliff walks
● Avondale Forest Park
● Blessington Lakes

Theme 1.2 (Table 8): Public Awareness, Education and
Communication

Responses from Table 8
● Commission a digital art piece moving to people
on the way to the event
● Bring people for a walk (e.g. Phoenix Park)
● National buy-in - link back into local communities.
● Videos of all initiatives and activities happening
around the country.
● Carry a torch around the country where you have
infrastructure
● Workshops throughout the country and feedback
● Capture quantitative outputs from the conference
(e.g. calculate heartbeats or steps)

3.

Worksheet Transcription
B. Walk21 Worksheets

Worksheet question 2: What do we want the legacy to be from the conference?

Transcripts of group responses received to question 2 (presented by theme):
Theme 1 (Table 1): Public Awareness, Education and
Communication

Responses from Table 1:
● Walking as a planning necessity
● Reorienting car first culture to public transport
first
● Planners and engineers
● Belfast - Dublin Greenway
● Connect the greenways

Theme 2 (Table 2): Children and Young People

Responses from Table 2:
● Catalyst for change
● Budget for active travel matches road
infrastructure
● Walking on the political agenda
● National Walking Strategy
● Safer walking environment
● Celebrate walking in rural and urban Ireland
● Tourism boost
● New opportunity to reach young people who
don't walk

Theme 3 (Table 3): Health

Responses from Table 3:
● Development strategy that can be implemented
now and into the future

●
●
●
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DRCD - stronger focus and elements that drive
walking projects
Behaviour change
Promotion of Ireland as a go to location for
walking tourism

Theme 4 (Table 4): Environment

Responses from Table 4:
● People keep walking after Walk21
● Car-free streets nationwide
● A boardwalk from Guinness Storehouse to the
Spire
● Dublin promotion and more funding

Theme 5 (Table 5): Communities

Responses from Table 5:
● National Walking Forum
● Develop the culture of walking further, ‘Everybody
walks, it is everybody's concern’ → Ireland to be a
walking nation
● Greater allocation of funding
● Annual events - follow-up
● A collection of ambassadors to advocate for
walking

Theme 6 (Table 6): Research, Monitoring and
Evaluation

Responses from Table 6:
● Significant model shift in the next census*
● Reframe walking
● Funding commitments
● Forming a Mobility Research Unit
● Inclusive

3.
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Theme 7 (Table 7): Partnerships

Responses from Table 7:
● Walking audits of Ireland
● Commute via walk is culture
● Greenway around M50
● Weather proof walking
● Walking aspect
● Coast to coast
● Walk around Ireland (Wild Atlantic Way)
● International attraction
● National Transport Authority - walking as part of
Bus Connects
● Champions - Bono, Van Morisson

Theme 1.2 (Table 8): Public Awareness, Education and
Communication

Responses from Table 8
● Improved walking infrastructure,
● Buy in from communities and groups
● Public awareness
● For Ireland to be at the forefront of walking
internationally.

Group Worksheet question 3: How do the potential themes of National Walking Strategy influence
Walk21’s conference programming?

Transcripts of individual responses received to question 3 (organised by theme):
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Theme 1: Public Awareness, Education and
Communication

Responses from Table 1:
● No response given to this question

Theme 2: Children and Young People

Responses from Table 2:
● Align themes of national walking strategy to
conference themes
● Climate should be included in the national
walking strategy

Theme 3: Health

Responses from Table 3:
● Identify conference teams based on strategy.

Theme 4: Environment

Responses from Table 4:
● Focus on rural areas - not just cities
● Make the town/city town free
● Sports and culture festival

Theme 5: Communities

Responses from Table 5:
● Themes bring everything together:
○ Transport
○ Leisure
○ Social

Theme 6: Research, Monitoring and Evaluation

Responses from Table 6:
● Celebrate the framing of space for people.
● Give each theme a section of the conference.

Theme 7: Partnerships

Responses from Table 7:
● Joined up thinking
● Themed workshops

Theme 1(A): Public Awareness, Education and
Communication

Responses from Table 8
● It should cross over all seven themes, (partnership
is key).

3.
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●

Important to have all those messages linked to
the Walk21

Group Worksheet question 4: How do we get communities involved in the conference?

Transcripts of individual responses received to this question (organised by theme):
Theme 1: Public Awareness, Education and
Communication

Responses from Table 1:
● No response given to this question

Theme 2: Children and Young People

Responses from Table 2:
● Tag team relay - to walk across Ireland.
● Through existing structures and groups: *Tidy
Towns, LSPs, CYPSCs
● Targeted approach based on the type of
community e.g. scouts, schools, local
neighborhood
● Social Media

Theme 3: Health

Responses from Table 3:
● Get community groups and support groups to
suggest ways for their communities can engage
e.g. awards schemes
● Walkability audits on a voluntary basis by
community based on guidance provided provided

Theme 4: Environment

Responses from Table 4:

●
●
●
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Reach out through community groups like the
Public Participation Networks
Have high profile sports stars from different sports
More initiatives like Dubline

Theme 5: Communities

Responses from Table 5:
● Walks across the country
● Walking based competition
● National walking relay

Theme 6: Research, Monitoring and Evaluation

Responses from Table 6:
● Breakout sessions
● Invite!
● Don't charge.
● Park Run
● Celebrate local trails and greenways.

Theme 7: Partnerships

Responses from Table 7:
● Speakers from populations (including
non-expert), such as:
○ Kids
○ Teens
○ Disability
○ Mental health
○ Older
○ Mountaineering

Theme 1(A): Public Awareness, Education and
Communication

Responses from Table 8
● Get them to run Walk21 workshops that will feed
in

3.
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●

●
●

Ireland is small enough to interact locally (“Big
enough to matter. Small enough to include
everyone)
Do it through the arts, creating something that
can be a summit
Drone videos of walks coming from communities
to workshops.

Sign up to stay directly involved in the Walk21 Conference:
Theme

No. of responses received:

Theme 2: Children and Young People

4 responses

Theme 4: Environment

2 responses

Theme 5: Communities

1 response

Theme 6: Research, Monitoring and Evaluation

2 responses

Individual Worksheet question 1: How would you like to be involved in the conference /what could you
contribute?

Transcripts of individual responses received to question 1 (organised by theme):

Theme 2: Children and Young People

Respondent A:
● Participant
● Organiser
● Involvement in legacy projects (Establish local network to support
local actions paired with wider vision for walking)
Respondent B:
● Engage Green Schools (800+ schools) to do a nationwide school
street parties (street closure to vehicles)
● Organise a delegation of students to speak at the event
● Green School officers to speak at the event
Respondent C:
● Would like to showcase examples of really good work happening in
schools at the conference
→ Active School Walking
→ Green Schools - walking bus; school street; walkability survey;
walk to school week
● Think young people should be invited and allowed their voice/space
to contribute
Respondent D:
● I’m already involved - part of the scoping team
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Theme 4: Environment

Respondent E:
● Designing high quality pedestrian infrastructure (shut down the
Quays in Dublin and have a huge movement of people walking
through the city)

Theme 5: Communities

Respondent F:
● Possible speaker:
○ National Planning Framework
○ Design manual for urban roads and streets
○ Urban Regeneration and Development Fund

3.
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Theme 6: Research, Monitoring and
Evaluation

Respondent G:
● Sustainable Mobility Policy Review - present findings which have
come from public consultations
Respondent H:
● Presentations

Individual Worksheet question 2: What would your mains hopes/concerns be for the conference and
its legacy?

Transcripts of individual responses received to this question (organised by theme):
Theme 2: Children and Young People

Respondent A:
Hopes:
● National Walking Strategy developed with clear funding streams,
lead agencies established
● Co-production will happen between now and the conference and
this will be showcased and celebrated at the conference
Concerns:
● Focus will be on the conference alone and not as much put into
legacy projects
Respondent B:
Hopes:
● To be a catalyst for real change towards active travel in Ireland →
Culture change; Transport budget becomes over 50%
Respondent C:

●

No response provided

Respondent D:
Hopes:
● That it would have real lasting impact i.e. not just be a talking shop
Concerns:
● Event management, logistics, big ask for stakeholders - funding.
Needs huge organisation, especially if outside Dublin.
Theme 4: Environment

Respondent E:
Hopes:
● A 3 metre wide footpath from the Spire to the Grangegorman
campus, line it with red carpet
● Showcase that Dublin could be pedestrianised

Theme 5: Communities

Respondent F:
Hopes:
● Stronger community advocacy - pedestrian lobby
● Greater Government (at all levels) commitment to walkable
communities

Theme 6: Research, Monitoring and
Evaluation

Respondent G:
Hopes:
● Fact that conference is coming may push political will/pressure into
doing projects quicker
Concerns:
● Dublin’s walking infrastructure at the moment isn’t great. Bringing
the conference to the city will highlight this at the international
level.
Respondent H:
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Hopes:
● To improve walkability of TU Dublin’s new Grangegorman campus
and better connect it to the city centre and surrounding
neighbourhoods.

Responses to Individual Worksheet question 3: What would you like to learn from international
practice?

Transcripts of individual responses received to this question (organised by theme):
Theme 2: Children and Young People

Respondent A:
● Case studies of good practice
Respondent B:
● How to reach the ‘tipping point’ where Government, businesses
and decision-makers invest more in active travel than private
vehicle travel → What are the conditions that enable us to get
there?
Respondent C:
● Practical ‘change mechanisms’ that generate greater walking in
other countries similar in size and car saturation to Ireland
● Exemplars of best practice
Respondent D:
● How to tackle car culture and vested interests behind it
● How to convince adults and children that walking can be fun,
healthy, economically advantageous, environmentally friendly (etc.)

Theme 4: Environment

Respondent E:
● No response provided

Theme 5: Communities

Respondent F:
● Transferable initiatives / projects

Theme 6: Research, Monitoring and
Evaluation

Respondent G:
● Examples from international practice of one entity that is
responsible for research into walking
● To many arrangements in Ireland to grow through
Respondent H:
● All
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Address
Irish Sports HQ
National Sports Campus
Blanchardstown
Dublin 15
Phone
(01) 625 1109
Website
www.getirelandwalking.ie

